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Data Availability Note
The single-firm data used in the study are proprietary.  And the firm that provided them has asked to remain anonymous, due to the sensitive nature of the data in regulatory issues.

However, they have agreed that if individuals are interested in talking to them about obtaining the data used for the study (or similar data), they can contact me individually to receive this contact information.   So, interested individuals should contact me at m-israel@kellogg.northwestern.edu, to receive this contact information.

The routine used to obtain all estimates in the paper is attached in this folder.

