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In Marketing —

PRINCIPLES OF MARKETING

Rayburn D. Tousley and Eugene Clark, State
College of Washington, and the late Fred E. Clark
This introductory text provides students with a
thorough understanding of the marketing system,
its importance in the economy, and its place in
business management. Emphasizing functional
analysis, the authors successfully bridge the gap
between economic theory and marketing practice.

MACMILL AN- Material on retailing, marketing costs, efficiency,
m and price theory is completely up-to-date and
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extensive. December, $8.00

Research —

RESEARCH METHODS

IN ECONOMICS AND BUSINESS
Robert Ferber, University of Illinois, and P. J.
Verdoorn, Rotterdam School of Economics
Consolidating research methods from marketing
and other social sciences, the authors illustrate
various ways to apply them to research problems
in business and economics. Problems based on
realistic situations follow each chapter, highlighting
the practical aspects of each technique. Stimulating
discussions provide valuable insights into the organ-
ization of research projects. February, 1962

EYE TO THE FUTURE

Insurance —

INTRODUCTION TO INSURANCE

Allen L. Mayerson, University of Michigan

This new text offers a complete analysis of the principles of
insurance, emphasizing types of coverage for the individual
consumer — automobile insurance, fire and theft insurance on
homes and personal property, life insurance, health insurance
and retirement plans. The book provides students with an excel-
lent background for the study of more complex problems in
business insurance and other specialized fields.  March, 1962

Agricultural Economy —

FARM BUSINESS MANAGEMENT:

THE DECISION MAKING PROCESS

Emery M. Castle and Manning Becker, Oregon State College
Here is a detailed introduction to farm management, followed
by discussions of the tools and techniques that are basic to the
study of farm organization and management. Acual farm prob-
lems are analyzed, along with managerial problems associated
with specific enterprises and factors of production. April, 1962
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